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HYPOTHESIS

If an Airbnb property has a higher star 
rating, then it is more likely to be booked



INDEPENDENT VARIABLES

Stimuli: Participants will be exposed to two sets of Airbnb Properties -

1) Featuring Airbnb property with 2.5-star rating
2) Featuring Airbnb property with 4-star rating and a ‘Guest favorite’ 

label 

Randomization Plan: Participants will be randomly assigned to view 
either of the Airbnb properties. 



BASELINE (0)



TREATMENT (1)



DEPENDENT VARIABLES

Interest of booking an Airbnb property on 
the basis of Star ratings.



DATA COLLECTION

● Sample Size: 100 participants

● Randomization Plan: Randomization plan with a 
50/50 equal split amongst participants

● Data Collection Time Frame: 1 week



SURVEY QUESTIONS



SURVEY QUESTIONS



ANALYSIS



RELIABILITY TEST

We have a Cronbach’s Alpha value of .67, which means that it is a good model. 



INDEPENDENT SAMPLE T-TEST



COMPARING MEANS ACROSS 2 GROUPS

Solid evidence from 
statistical checks confirms 
'more rating' truly 
outperforms by a significant 
margin



DESCRIPTIVE STATISTICS- FREQUENCIES

Cleanliness and Value for 
Money are considered equally 
crucial by 91% of respondents, 
making them the top priorities 
for guests when choosing an 
Airbnb property.



Thank You! 
Questions?


